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Background
My name is John Porco. I reside in Toronto, Ontario. I am the Chief Operating Officer of Primo Foods Inc. (“Primo”), which is a member of the Canadian Pasta Manufacturers Association.
I proffer this Witness Statement to provide evidence to demonstrate that the pricing of dry pasta from Turkey has caused material injury to the domestic industry by significantly undercutting the price of pasta sold in the Canadian market, preventing price increases that would otherwise have likely occurred and depressing the price of competing Canadian dry pasta. 
Primo was established in 1954. It was subsequently acquired by Sun-Brite Foods in 2006. It operates out of a [       ] square foot manufacturing facility located in Toronto, Ontario, and currently has [   ] employees.
Today, Primo offers a range of over [    ] products for both the branded and the private label sub-segments of the Canadian market. With respect to its branded labels, it markets under the Primo and Unico brand names. A list of Primo’s dry pasta products, representing the like goods, is attached as Public Appendix 12.
In addition to the like goods, Primo also produces a wide range of tomatoes and sauces, beans and lentils, fish, rice and flour, and cooking oils.
Primo is unique in that it is the only Canadian pasta manufacturer that has an on-site grain processing mill through which it grinds its own semolina. This semolina is derived from durum wheat purchased from Western Canada.
Since it was acquired by Sun-Brite Foods in 2006, significant capital investments [																																													  .]
Primo supplies its dry wheat pasta to [																		         .]
Primo’s distribution facility in Concord, Ontario has [         ] square feet dedicated to housing inventory. Of that, approximately [          ] square feet are used for dry pasta inventory with the balance of other Primo products taking approximately [        ] square feet. On average, just over   [     ] of Primo’s inventory space is used for pasta inventory, with a value ranging between                                ] (CDN).  
 [																								.]
[																				.]
[																	 .]
[																																							      .]
The annual production of dry pasta by Primo is as follows:
2014: [                  ] kg
2015: [                  ] kg
2016: [                  ] kg
[bookmark: _Hlk486237013]Primo is currently ranked as the second leading brand for dry wheat pasta sales in Canada, as measured by A.C. Nielson Market Track. According to A.C. Nielson, Primo and Unico branded pasta represented [      ]% of the total Canadian retail segment (including domestic production and imports) in 2016.[footnoteRef:1] [1:  See A.C. Nielsen Summary of the Retail Market for 2016, Confidential Appendix 5, at the worksheet entitled “Dry Pasta Share by Brand” (A.C. Nielson Market Track Summary of 2016 Canadian Retail Market by brand).] 

[bookmark: _Hlk497471522]Primo exports approximately [                    	  ] Kg of pasta annually. For the period January to September, 2017, Primo exported approximately [             ] Kg at a price of  approximately [	   ] (CDN).  
Primo annually imports approximately [      ] Kg of pasta annually at a price of approximately [               ].
Cost of Durum Wheat Directly Tied to Cost of Manufactured Pasta
Primo purchases durum wheat and manufactures its own semolina. As such, it is well situated to provide evidence on the correlation between the cost of durum wheat and the cost of manufactured pasta.
According to A.C. Nielsen Market Track data, attached at Confidential Appendix 5, the Canadian retail segment for dry wheat pasta in 2014 was [		     ] kg, decreasing to 	           [	] kg in 2015, and then increasing back up to [	        ] kg in 2016. 
The decrease in 2015 is a direct result of price spikes in the cost of durum wheat in late 2014 and early 2015, which in turn led to an increase in the cost of pasta. This demonstrates the direct correlation between the cost of durum wheat and the cost of manufactured pasta. To this end, Primo’s cost of durum wheat from January 21, 2014 until March 13, 2017 is attached as Confidential Appendix 23 to the Complaint. 
The retail volume set out by A.C. Nielson Market Track provides a summary of the dry pasta sales in Canada, by both volume and value, for 2016. It is possible that this information may include some specialty dry pasta that could fall outside the scope of the Subject Goods. Primo does not have information that would allow us to remove the non-subject pasta remove the A.C. Nielson data. That said, based on our knowledge of the industry, we estimate that such non-subject pasta would total less than 1% of the annual retail segment.
Material Injury to Domestic Market
While the dry wheat pasta forming the subject matter of the Complaint (the “Subject Goods) are being sold or offered at dumped and subsidized prices in all segments of the Canadian market, the largest destination for Turkish pasta to date is the retail private label sub-segment.
Finally, Confidential Appendix 7 attached to the Complaint presents the financial Pro Formas for Primo’s production of like goods for the years 2014, 2015, 2016 and January to September 2017, as well as its projections for 2017, 2018 and 2019 if Turkey is permitted to continue to dump Subject Goods into Canada. 
The adverse effects of dumped and subsidized imports of dry pasta products from Turkey are cascading through the market [																																		.] 
[																																																																	        .]
While we do not issue internal reports with capacity utilization data (i.e. total production capacity versus actual production), Primo has consistently been utilizing approximately [      ] of its capacity from 2014 to 2016. In 2017, we increased capacity through new machinery and now Primo is using only [      ] of its total capacity. 
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